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PETMOHAJIBHAS ITIPEJMETHO-METOAMYECKA I KOMUCCHUA

KPUTEPUN U METOJUKA OUEHUBAHUSA
BbIITIOJIHEHHBIX OJIMMIIUMATHBIX 3AJAHUN
no AHI'VIMUCKOMY A3bIKY
IINCBMEHHOI'O TYPA
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Kpurepuu onieHuBaHMs M MOACYET 0AJITIOB

Listening — MakcumasibHOE KoJmuecTBO OayioB 11. 3amaHue mpoBepsieTcsi 1O
KiyaMm. Kaxablii npaBwibHbIH O0TBeT oneHuBaeTca B 1 0aii. 3a HEBEpHBI
OTBET WJIM OTCYTCTBHUE OTBeTa BhicTaBisieTcsi 0 06ansioB.

Reading — makcumainbHOe KoauuecTBO 0auioB 13. 3aganme mpoBepsieTcsi 1O
kiao4aMm. Kaxaplii npaBwIbHbINA 0TBeT oneHuBaercss B 1 0asi. 3a HEBEpHbIN
OTBET WJIM OTCYTCTBHUE OTBETa BhIcTaBisseTcs () 0a/1/10B.

Use of English — makcumansHoe komudecTBo Oaio 18. 3aganue nmpoBepsiercs
1o kiaw4am. Kaxkabiii npaBu/IbHbINA 0TBET OLleHUBaeTcs B 1 0as1. 3a HEBEpHBIN
OTBET, HAIMYUE OpporpapuuecKkux OMMOOK UM OTCYTCTBUE OTBETA BBICTABIISACTCS
06aJ10B.

Writing — wMakcumanbHOe KojudecTBO OauioB 8. 3agaHue OlEHMBAETCHA IO

Kpurepusim oueHnBanmsi.

IIpu noaBeAeHNM UTOTOB 0AJLIIBI 32 BCe KOHKYPCHI CYMMMPYIOTCH.

MaxkcumanbHOe KOJMYeCTBO 0aJ1J10B 32 MUCbMeHHbIH Typ — 50.

Karwouu k 3aganusm u o0mue TpedoOBaHUS

LISTENING.

TASK1

A

TASK 2

1 2 3 4 5
C B C B C

SCRIPT. TASK 1- TASK 2.
My name's Martin. I'm from England but when | was a teenager we used

to live near Munich in Germany. My father used to work for a car company there.
There was a tennis club near our house and | used to go there most days after school.
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| didn't play a lot but I used to collect balls for the players. | learnt a lot about tennis,
and most of the players used to give me a good tip after a game.

One of the players there, his name was Conrad, was very good. He decided
to try his luck as a professional tennis player, and he asked me to be his assistant.
| jumped at the chance. | was 19 then, and I'd just left school. I didn't really want
to go straight to university, but | wanted to get away from home for a bit.

For the next vyear, |travelled all over Europe. There were alot
of competitions. For the bigger tournaments, we used to travel on Friday. Saturday
and Sunday were usually practice days, and the competition itself normally used
to start on Monday. | used to come home between competitions.

Sometimes, if he lost his first match, | spent a lot of time at home. My main
jobs as an assistant were to carry Conrad's bags and look after his equipment.
Before each match or practice session, | used to check that everything was ready
for him. Then afterwards, | used to clean his shoes and all the equipment. It was hard
work and it wasn't all fun.

The bags were heavy. We often used to get up very early too, so that he could
practise. Conrad paid for everything — hotels, transport, meals and so on. | also got
ten per cent of all his prize money. But | didn't make a lot of money, because Conrad
didn't win very much, and as a result he decided to give it up at the end of the year.

| didn't mind. It was time for me to go to university anyway. And I'd had
a great time. The best year of my life.

TASK 3
1,4,5,7,09.

1 We hear “If you think you are not one of those people whose buying habits
are influenced by advertisements, you are most probably mistaken™.

4 We hear “over three quarters had no problems matching the most popular
detergent brands with their advertising slogans”.

5 We hear “The music, the smells, the arrangements of products, the
reductions, all have one goal...to get as much money as possible out of our pockets.”

7 We hear “94% of the people taking part in the survey admitted they buy
between one and five things morethan is really beyond the necessary, each time they
visit a supermarket”.
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9 We hear “never go shopping on an empty stomach...you’ll buy tons of
unnecessary food”.

SCRIPT

If you think you are not one of those people whose buying habits are
influenced by advertisements, you are most probably mistaken. The latest survey
made by the Consumers’ Federation shows what effect modern advertising
techniques have on the decisions of supermarket customers. 150 people were asked
to fill in a short questionnaire just as they were leaving a Tesco supermarket after
finishing their shopping.

Only 15% of the people admit they buy things because they have seen them
advertised. The great majority insist they do not even watch commercials
on television. However, over three quarters had no problems matching the most
popular detergent brands with their advertising slogans. And over 60% of the
washing powder in their shopping trolleys belonged to one of the three most widely
advertised brands.

Most people do not realise that advertising aims not only at persuading them
to buy acertain brand. It'salso all the techniques supermarkets use to make
customers buy more than they have actually planned. The music, the smells, the
arrangement of products, the reductions all have one goal — to get as much money
as possible out of our pockets.

94 % of the people taking part in the survey admitted they buy between one
and five things more than is really necessary, each time they visit a supermarket.
How to avoid spending too much? Here are a few tips.

First of all, always make a shopping list and stick to it, no matter what special
offers you come across.

Secondly, never go shopping onanempty stomach. You'll buy tonnes
of unnecessary food.

If you really have to take children with you, agree in advance what one thing
you'll buy them and don't change your mind later when they get tired or excited.

And above all, limit the time spent in shops to an absolute minimum;
don't treat shopping as a leisure time activity. Do we have any chance in the battle
against the powerful advertising machine? I doubt it. Most of us like spending time
in supermarkets, even if we don't realise it.

It's become one of our favourite pastimes, something like hunting combined
with a family picnic.
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READING.
TASK 1

2 3 4 5 6 7 8

C A B A B C A

TASK 2
1. 1948

2. 3.000

3. 1936

4. 11.000
5. 12

USE OF ENGLISH.
TASK 1

>

1
2
3
4
S5.
6
7
8
9

> @ > ® W > W P

10. A
11. A
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TASK 2

1. INFORMATION

2. IMPROVEMENTS

3. ABILITY/ABILITIES

4. DEVELOPMENT

5. IMAGINATION/ IMAGINATIONS
6. RELATIONSHIPS

7. FRIENDSHIPS

WRITING — KPUTEPUU OLIEHUBAHUSA

MakcuMaJbHOE KOJNYeCTBO 0a/1,10B — 8.
Buumanmue!

IIpu ouenke O mo kpurepuio PK3 BoicTaBiasieTcs: o0mas onenka 0.



PEHIEHUE
KOMMY KA Rt
3AJAYHN

(Makcumym 2 6asiia)

OPI'AHU3AIUA U A3BIKOBOE O®OPMJIEHUE TEKCTA
8cepocculickoli onumMnuad{ NRECIBMYAD® & BBASRIadckotl obracmu

Opranus 2302,
TeKCTA

(makcumym 1
0aJsL1)

02 6J}exouaa 2o
(Mmakcumym 2
0aJu1a)

)y I'pammaTHka
(MakcumMyMm 2
0aJL1a)

Opdorpadus u
NYHKTYalus
(makcumym 1

0aJL1)

2 6an1a
KoMmyHukaTuBHas
3aja4ya MOJIHOCTHIO
BBINIOJIHEHA HanucaHa
peleH3uss 1Mo  3aJaHHBIM
napaMmerpam.
VYyacTHUK
0COOEHHOCTHU
peLeH3UH;
OLICHUBAETCS
CJIETYIOIIUM aCIEeKTaM:

1) VY4acTHUK
MPUIEPKUBACTCS
HEUTPAJIBHOTO
MMChbMA. 2.
YKa3bIBaeT
¢unbma.
3.y4acTHUK KpaTKO
OTIMCHIBACT CIOKET (QHIIbMA.
4. y4aCTHUK BBIpaXKaeT CBOE
MHEHHE 1o OBOJY
UHTEPECHOT0 MOMEHTa B
bunbme.

5.y4acCTHHK
apryMEHTHPOBAaHHO
OOBSICHAET Kakue JIydline
MOMEHTHI B (PHIIbME.

6. YY4aCTHHUK
apryMEHTHPOBAaHHO
OOBSICHIET KOMY OH/OHa
MOTJIH OBl TOPEKOMEHI0BATh
JTaHHBIA QUITBM.

O6beM paboTh! OO
COOTBETCTBYET 3a/IaHHOMY,
1100 OTKJIOHSAETCS OT
3aJjaHHOTO He OoJee, yeM Ha
10% (B cTOpOHY yBEIMUYEHUS
— He 0oJbie 220 cJI0B) UIu
Ha 10 % B cTopony
YMEHBIICHUS (He MeHbIe
135 caoB). Ecan penensusi
cocTouT U3 221 cioBa u
0osiee, MpoBepKe MOJIEKAT
nepsbie 200 cJioB.

coOroaer
JKaHpa
peneH3us
110

CTUIA
Y4yacTHUK
Ha3BaHHe

2 paJi1a

B pabote
nMeroTes 1 — 2
JIEKCUYECKHE
OIINOKH.

2 dania
YuacTHUK
JEMOHCTPUPYET
rpaMOTHOE U
YMECTHOE
yrnoTpebiaeHue
rpaMMaTH4eCKUX
CTPYKTYP.
Homyckaetcst 1 —
2rpaMMaTu4ecKkue
OIIMOKH.

1 6ana
KoMmyHukaTuBHas
3a/J1a4a BBINOJHEHA
YaCTUYHO — COCTABIICHHBIN
TEKCT SBJISIETCS PELIEH3UEM C

1 6aan
Tekct
MIPABUIILHO
paszerneH Ha
ab3anpl. Jlormka

1 6aan

B pabote
UMeroTcs 3-

4 nexcuueckue
OIITNOKH.

HOCTPOCHHS

1 6ana

B pabote umerorcs
3-4
rpaMMaTH4ecKue
OIITMOKH.

1 6aaa

B TekcTe nmerorcs

1-2

oporpaduueckue
/NN
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3aJJaHHBIMH [TapaMeTpaMH. | TEKCTa He NYHKTYalHOHHbIC
OpnHako B paboTe He HapyIlICHA. OLINOKH.
BBITIOJIHEH 1-2 acriekTa u3
NIEPEYHCIICHHBIX BBIIIE.
0 das10B 0 dan0B 0 da0B 0 das10B 0 das10B
KommyHukaTuBHas Hmerores B pa6ote umerorcst | B pabore
3a/1a4a He BBIMIOJTHCHA. HaPYIICHUS B pa6ore MHOTOYHCIICHHbIE | HMCIOTCS
Tekct He sBIsETCS JIOTHKH WU UMEIOTCS rpaMMaTHYeCKHe MHOTOUYHCJICHHbIE
(dhopMaTbHBIM TUCHMOM WJIM | a03aIHOTO MHOTOYHC- OIINOKHU opdorpapuyeckue
COJIepKaHNE HAITMCAHHOTO | WICHCHHUS JICHHBIC (5 u 6ornee). u/uiu
TEKCTa He OTBEYAET TEKCTA. JICKCUYECKHE MyHKTYaI[MOHHBIE
3a/laHHBIM [TapaMeTPaAM. ommoOku (5 u omn6ku (3 u
Wmu: O6vem menee 135 Oouee). Oouee).
CJIOB.
IIpuMeuyaHusi K KpUTEPUSIM OLICHUBAHUS
1. Ilpu omnpexeneHnn THHNA OMWMOKM  (JIBKCMYECKas, TIpaMMaTHyYecKas,

opdorpaduueckas) cieayeT pyKOBOJICTBOBATHCS CICAYIOMUMHU YKA3aHUSIMMU:
JlekcHYeCKMMU OIIMOKAMM CYUTAIOTCS:

* OIMOKY B HEMPABUIBLHOM YIIOTPEOJIEHUU CIOBA B KOHTEKCTE;
* OIIMOKH B CJIOBOCOYETAHHH;
* MPOMYCK CJIOBA, KOTJa 3TO HE BIUSET Ha TIPaAMMATUYECKYIO CTPYKTYpYy

MNpCaJIOKCHUA,

* OIIMOKH B CJI0BOOOPa30BaHUH (€CIIM HE MEHSETCS 4acTh peur: regular- unregular);
* TTOCJIEJIOTH BO (Ppa30BBIX TJIarojax;

* OmMOKKM B HAIMCAHWM CJOB, KOTOpPbIE MEHSIOT 3HaueHue cioBa (think-thing,
loseloose).

'paMMaTHYeCKUMM OIINOKAMYU CYMTAKTCH:

*OlIMOKA B YHNOTPEOJEHUM AapTUKIEH, MpPEeAJIOroB, BHIOBPEMEHHBIX (opm
IJIaroJjoB, HEMTUYHBIX (POPM TJIaroJIOB, CTETICHEH CpaBHEHHS MPHIAratelbHBIX U
Hapeunii, MECTOMMEHUH, OIIMOKH B MOPSAAKE CIOB B MPEII0KEHNAN U T.1I.

* MPOMYCK CJIOBa, BIUSIONIETO HAa TPAMMAaTHYECKYIO CTPYKTYPY MPEAOKEHUS
(IPOITYCK MOAJIEKAIIETO MIIM CKa3yeMOoro).

* OmMMUOKK B CIIOBOOOpA30BaHMM, €CIIM MEHsSETCS 4YacTh peud (contribute —
contribution).

* yriotpebaeHue its BMecTo it’s uin Hao0opoT. OpdorpaduyeckuMu OmMMUOKAMHI
CUMTAIOTCS

*OITMOKY B HAITMCAHUH CJIOB, KOTOPBIE HE TIPUBOJAT K 00Pa30BaHUIO HOBOTO CJIOBA
(different - differen). [ ecnu oauH pa3 CJI0BO HAMKMCAHO MPABUIILHO, a IPYTroi pas
HEIPaBUILHO — HEMPABIIIBHOE HATTMCAHUE CUUTATh Opdorpadudeckoit ommoKoit 2.
OaHOTHNHBIE OIIMOKU CYNTAIOTCH OJUH Pa3.

3 Ilpu nojcyeTe MyHKTYAUMOHHBIX OIIMOOK YYUTHIBAIOTCS TOJIBKO CIEAYIOLIUE
OLLIMOKHU:

1) HanM4Ke TOYKHU B 3aroJioBKe (MpY HAJTMYHUU 3ar0JI0BKa);
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2) OTCYTCTBHE TOYKH WM BOCKJIMIIATEIIHPHOTO 3HAKA B KOHIIE TIPE/TIOKCHIS;

3) oTCyTCTBHE BOIPOCUTEIBHOTO 3HAKA B KOHIIE BOIIPOCA;

4) oTCyTCTBHUE 3aMATON P NIEPEUNCICHUN UITH B 0€CCOI03HOM CII0)KHOCOUYNHEHHOM
PETI0KEHIH;

5) oTCyTCTBHE 3aISITON TIPY BBOAHBIX CIIOBAX;

6) orcyTcTBHE (MU OIIMOKA B YIIOTPEOJICHUN) HEOOXOIMMBIX 3HAKOB MPEMUHAHUS
IIPY MPSIMON PEUH WUITU ITUTUPOBAHHH.

4. OmmoOku B cjaoBax-cBs3kax (t0 my opinion — BMecto in my oOpinion)
YUUTBIBAIOTCS IO KpUTepuio «OpraHu3amus TeKCTay.

5. OmmOKk1 B MECTOMMEHHUSAX CUUTAIOTCS OMIMOKOW B pedepeHTe U SBISIOTCS
goruueckumu: (Every person wants to know his mistakes. People use computers.
| do not love him. - joruueckue omMOKN).



